
Access to clean and safe water is a paramount 
concern, and most regions are more concerned 
about their immediate access to clean and safe 
water than their access in the future. 

Around the world, consumers are 
still very concerned about water.

Percentage of consumers that list clean and safe water as a significant environmental concern3

Europe

72%
Latin America 

90%
IMEA 

74%
Asia Pacific 

65%
U.S. 

80%
China 

88%

Consumers continue to hold governments most responsible for water conservation, 
closely followed by businesses.  

Share of responsibility for conserving water 

Ecolab Watermark™ Study: 2024 State of Water Stewardship
More than two billion people around the world do not have access to safe drinking water.1 By 2030, our planet 
will face a 56% water deficit.2 The Ecolab Watermark Study is an annual report that measure the state of water 
stewardship through water’s importance, usage, connection to climate and responsibility among key consumer 
populations around the world to learn where and how to protect our most precious and finite resource. 
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Less than half of consumers in the U.S. & Europe believe governments and businesses 
have made sufficient progress towards sustainability targets in the past year.

Consumers in some regions don't believe governments or businesses are taking 
enough action to address climate change or the water crisis. 

How much do you agree that governments and manufacturers/businesses have made significant 
progress towards their respective climate and sustainability goals over the past year?4

Consumers see the food & beverage, manufacturing and agriculture industries 
as most responsible for water use and conservation.

 Industries that consumers believe have the most responsibility when it comes to reducing overall water usage
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They also believe business leaders care the least about climate change.  

Percent of consumers who believe the following leaders care about their impact on climate change5 

Consumers continue to demonstrate their commitment to sustainability through their purchasing habits.

Methodology: The research for the Ecolab WatermarkTM Study was conducted between January 3 - January 17, 2024, among a sample of general population adults. The interviews 

were conducted online. Results from the full survey have a margin of error of plus or minus 2-3 percentage points. Some geographies may be weighted with fewer variables 

depending on local census data availability. China research does not include Hong Kong, Macau or Taiwan. 
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Percent of consumers willing to pay a premium for everyday items made using sustainable business practices 
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1 Source: 2024 UN World Water Development Report |      2 Source: 2023 World Resources Institute      |      3 Total concern = Very concerned + Somewhat concerned

4 Percentage shown is total agreement = Strongly agree + Somewhat agree        |       5 Percentage shown is total care = A lot + Somewhat


